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From the Editor’'s Desk by J.J. Macdonald

This is the second issue by your novice editor and things haven't gotten much
easier as yet. But never mind, | asked for it, | guess. | have not yet had any
feedback from the November-December 1997 issue as | doubt if members have
received their copy for very long. The postal strike and the seasonal holidays
did delay that issue and this one is being compiled in the first week of January.
This is something of a gain in the direction of correct issue dates, but the big
problem now is that the ‘cupboard’ is bare. | need articles!!

This issue is also an eclectic mixture of themes and topics which may or
may not be a bad thing. | must say my thanks again to Andrew Parr for the
efficient work of the National Office in co-ordinating production of the Journal
and also to our regular columnists: Hans Reiche, Michael Millar, Jay J. Edwards
and others without whom we could not survive.

| will wait for another issue before | give you the answer to the brain teasing
question asked in the last issue. | again solicit your views on the nature of
articles desired, and on other questions such as the surfeit of new stamps, or
other issues of mutual concern.

The Golden Egg and all that...

Many collectors are becoming more and more convinced that a larger
number of respected postal administrations are joining the “sand” countries in
producing an excessive number of new issues. My predecessor, Steve Thorning,
on page 291 of volume 48, has already shrewdly discerned that the “fads” of the
stamp world appear to be now the result of co-operatively marketed and man-
aged thematic programs - when someone issues pigs or werewolves, every-
body does it - aggh!!! What a way to run a ship.

Even the American Philatelic Society has begun to ask its membership if
there are too many stamps coming out of the USPS. In a recent survey in The
American Philatelist, their members have been asked to describe their feelings
on the subject with the first choice of four answers being “the USPS issues too
many face different stamps and the program injures the hobby.” Are we in Canada
much different? Consider the following facts, direct from Canada Post for 1998:
a) there will be 21 release dates; b) a total of 69 different stamps will become
available (or should be available, if you order from the Philatelic Agency in
Antigonish, NS); c) their face value will be $36.72 and d) the tax on them will be
$2.67. Or, if you wish to collect corner blocks and all the varieties of special
sheets etc. the cost will be significantly larger. Talk about killing the goose and
breaking the egg! Your comments, please, because if none make their views
known nothing can possibly change. |

Who can we blame for this situation? Maybe the Directors of Canada Post
but their responsibilities really extend beyond the desires of stamp collectors. A
closer group to the issue would be the stamp design committee, but again, their
interests are more focused on the individual stamp and not necessarily on the
numbers.
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WHAT IS YOUR
FAVOURITE COUNTRY?

In 1974, The Universal Postal Union Celebrated the
Centenary of its existance. Five hundred delegates
got very fancy sets of booklets. None were sold to
the public in this form. I'm breaking up several sets at
reasonable prices. Over 100 countries involved.

The USA Centenary booklet has $2.40 face value in
stamps. I'll buy any number at $100.00 per book.

The one for Canada is more generous, it has about
$25.00 face value. Again, I'll buy any number at
$100.00 each. |

My price for these, and others, will be higher but, still
quite a bargain, as hardly one collectorin a 1,000 has
even seen these. Name your country, and I'll intro-
duce you to something you will be proud to display!

Kasimir Bileski

Canadian collectors, use: USA collectors, use:
K. BILESKI LTD. K. BILESKI LTD.
Box 3659, RPO Redwood Centre Box 500
Winnipeg, MB R2W 3R4 Pembina, ND 58271
CANADA USA
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Canada Post Corporation is governed and managed by the Board of Di-
rectors appointed by the government. The Board includes the President and
Chief Executive Officer, George C. Clermont, the Chairman, the Hon. Andre
Ouellet and nine members appointed by the Governor in Council (effectively the
Cabinet). These latter are:

Vivian G. Albo, insurance company executive from Winnipeg, MB;
Gilles Champagne, lawyer, Grand-Mére, QC;

Kay M. LeMessurier, company president, St. John's, Nfid.;
Robert Murray McClelland, publisher, North York, ON;

Glen G. McDougall, lawyer, Sydney, NS;

Richard William Nerysoo, consultant, Fort McPherson, NWT;
Gerald Prefontaine, Ottawa, ON;

Brian J. Steck, securities executive, North York, ON;

Helene Lorrain Tardif, Ste-Julie, QC.

The Stamp Advisory Committee is also chaired by Mr. Ouellet and has, as
Vice Chair, David Bowden, Canada Post's General Manager of Marketing. The
nine members are:

Claude Bouchard, an Ottawa artist;

lan Kimmerly, an Ottawa stamp dealer,

Jean Lepointe, an artist from Austin, QC;

Robert McClelland, Toronto publisher and Board member,
Shirley McKercher, a Saskatoon designer;

Claude Poulin, a Montreal artist;

Gilles Renaud, an administrator from Qutremont, QC;
Lorraine Sheppard, a teacher from New Waterford, NS;
Karl H. Telschow, an accountant from Lombardy, ON.

That is the line-up of those to whom you should make your complaints.
What does this have to do with the future of your hobby? Your views, please.

A Different Cure for Messy Cancels

My predecessor pointed out, in the September-October issue of The Ca-
nadian Philatelist that Canada Post was experimenting with a small piece of
peelable plastic, ca. 2 by 3 inches, which can be placed over special cancels.
The counter clerk would add the ‘protective pellicle’ after the item was cancelled.
The British Post Office has a different solution, very similar, | am told, to the
German arrangement, where a thin almost clear plastic envelope is used to
protect the item. A RPSC member kindly sent the editor a card from the National
Postal Museum in London housed in such a protective device. The plastic is
heat sealed, thus stable and secure, but it is easily opened if desired. Whether
there is some agreement between countries to treat such items carefully, | don't
know but Canada Post certainly was very good to the card - just look at the
address shown in the illustration. The large ‘1’ on the other side of the plastic
cover apparently refers to first class service.

continued on page 6
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Continued from page 5

Letter to the Editor

| enjoy reading The Canadian Philat-
elist, many interesting articles for col-
lectors.

| have always felt that the former Gov-
ernor Generals that were not Canadian
born should be recognized by a stamp
issue. Many of these people made an
outstanding contribution to our nation
much greater than some that have
been honored by a stamp issue.

J.W. Kirkpatrick
Mount Lehman, BC

MAIL AUCTIONS
EVERY 6 WEEKS

* Canada and Provinces
* United States

* Br. Commonwealth

* Foreign

* Covers and Postcards
* Cancellations

* Collections

* Varieties and Errors

Write today for a free well illustrated
copy of our next sale.

VANCE AUCTIONS LTD.

Box 267, Smithville
Ontario, Canada LOR 2A0
Telephone: 905-957-3564
Fax: (905) 957-0100

/" THE POSTAL HISTORY
SOCIETY OF CANADA

invites
APPLICATIONS FOR
MEMBERSHIP

The Society publishes an award-
winning quarterly journal, sponsors
seminars in Canadian postal
history, and awards prizes for postal
history exhibits at shows across
Canada.

A 132-page CAPEX 96 issue,
feature Klondike and Yukon postal
history was published in 1996.

For information, membership
application forms, write to the
Secretary:

R.F. Narbonne

216 Mailey Drive, Carleton Place,
ON K7C 3X9 /
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rices on the auction market seem

to be on the upswing with many
choice and seldom-available items
making their way for sale. Increased
realizations are partly the result of sev-
eral auction firms producing library-
quality full-colour catalogues which
have now become important reference
works in themselves.

R. Maresch & Son continue to
provide excellent, full-colour, refer-
ence-quality sale catalogues, along
with an exceptional array of rare and
exotic philatelic treasures. On Octo-
ber 7-8, 1997, the firm held an inter-
esting sale of Canadian, B.N.A. and
other worldwide items.

Certainly the showpiece of the
sale was lot 102, Canada’s 1851 12d
Queen Victoria in mint VF OG condi-
tion complete with a huge right sheet
margin. Estimated at $75,000+ (with
a 1997 Unitrade Canada Specialized
Catalogue value of $135,000), the
stamp sold for $50,500 (prices include
the 15% buyer's premium). Another
Canadian classic, an unused 1852 3d
Red Beaver on medium wove paper
followed in lot 103. This item, having
full margins and a full imprint, went to
a new home for $5,462.50. A Unitrade
value of $2,200 was noted by the auc-
tioneers. A vertical pair of this stamp
in Deep Red on a choice embossed
1854 “lady’s cover” was offered in lot
132. It also featured a superb “Steam
Boat Letter Quebec” cancel. The item

Under the Hammer

... with Dean Mario

sold for $805 against an estimate of
$300+ (Unitrade $500). A 2¢ Green
Victoria Canadian Bank Note Co. en-
graved essay in a top XF imprint block
of twelve (lot 479) reached $8,625 with
an estimate of $3,500+. An interest-
ing 1899 “Port Hood Provisional” on
piece with a 1968 B.P.A. Certificate (lot
770) was estimated at $500+ and sold
for $747.50.

Newfoundland airmail collectors
would have been pleased to add lots
1072, 1080 and 1085 to their collec-
tions. A mint NH OG copy of the April
1919 Hawker Flight Caribou issue
overprint (lot 1072) sold for $17,825
(Unitrade $37,500). A mint NH OG
Columbia Flight Caribou overprint sin-
gle (lot 1080), with a Unitrade value of
$18,000, sold for $6,027.50. Lot 1085
featured a mint NH OG copy of the
1932 Dornier DO-X Flight Map over-
print with the rare inverted surcharge.
It reached $9,775 against a Unitrade
value of $15,600.

Collectors of Great Britain postal
history would have enjoyed lot 1161,
a three-margined 1d “Penny Black”
tied to an 1840 folded letter from Lon-
don to Toronto. Full of character, this
FL featured various forwarding and

,postage due handstamps. Estimated
" at $2,000+, it went to a new owner for
$6,612.50. Used single examples of
the 1840 1d Black (with various plates)
were plentiful with prices ranging from

Continuwed on page 18
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Rencontre insolite avec Tarzan

Partie 1
par Denis Cottin

ui a dit que la philatélie est un passe-temps sans culture et sans imaginaire?

Qui aurait pu penser qu'elle nous ménerait un jour a la rencontre de Tarzan?
Bien s(r, ceux et celles qui suivent avec attention la prolifique production de la
Société canadienne des Postes ont acquis le fort joli carnet ayant pour sujet les
personnages de bandes dessinées. Mais, cette fois, ce n'est pas de timbres
commeémoratifs dont il s'agit, mais de timbres d'usage courant. Mais de quoi
s'agit-il au juste?

En 1994, les Postes sont a la recherche d’'un coup d’éclat pour consacrer
la valeur de la créativité des artistes canadiens. Depuis plusieurs années, l'idée
de créer un imprimeur officiel sur le modéle de la Monnaie Royale du Canada ou
de I'lmprimerie des Timbres-Poste de France a été abandonnée. En effet, il est
loin le temps ou le ministre des Postes pensait grossir la machine de I'Etat.
Depuis les années 80 il est, parait-il, beaucoup plus payant (au moins
politiquement) de travailler en partenariat avec I'entreprise privée. Ce qui nous a
valu la quasi disparition des magnifiques impressions gravées en taille-douce,
si populaire chez nos voisins du sud et dans les administrations postales
européennes. Alors, a défaut de belles impressions, la Société canadienne des
Postes redouble d'ardeur pour innover et nous propose de multiples nouveautés,
plus originales les unes que les autres. Parmi celles-ci, les timbres souhaits
autocollants. '

La conception graphique

C'est la jeune firme montréalaise Tarzan Communication Graphigue qui a
réalisé tous les éléments du projet, carnet et couverture: «on a voulu donner
une forme spéciale au timbre, tout en respectant les normes et dimensions
imposées par la SCP» dit Daniel Fortin, directeur artistique associé de Tarzan.

La conception visuelle devait respecter différents éléments: une trame de
250 lignes; des dimensions comprisent entre 22 x 22 mm et 40 x 40 mm; une
bordure blanche de 2 mm pour permettre I'impression d’une encre fluorescente
et des caractéres caches.

Les concepteurs de Tarzan, George Fok , Daniel Fortin et Steve Spazuck,
ont proposé que les timbres soient imprimes en six couleurs: cyan, magenta,
jaune et noir, plus deux couleurs métalliques: bleu et argent. Plusieurs esquisses
manuelles ont été soumises (ill. # 1). Puis, le projet a été repris a I'ordinateur a
laide des logiciels Photoshop (pour la numérisation des photos d’Adrien Duey)
et lllustrator pour le montage-imposition. Quelques taches ont été particulierement
complexes a réaliser. Par exemple, incorporer les mots définissant les themes:
«naissance; mariage; party; féte des meres; amour; correspondance,
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anniversaire» tramés dans les valeurs de 20% et 80% sur le fond des bande-
roles. Ce fond est lui méme dégradé, dans les valeurs de 90% a 10%, en couleur
métallique (Pantone).

(Illustration # 1: Esquisses au crayon a mine. Sortie de maquette en noir et blanc sur imprimante laser.

L'Ombre visible sous le rond central (ill. # 2), sous le chiffre 43 et sous le mot
CANADA a été difficile a réaliser, explique Daniel Fortin: «on ne pouvait pas
utiliser lllustrator pour créer une transparence visible a I'écran dans un dégradé
de noir. Nous avons donc du réaliser ce détail en continuant le développement
graphique dans Photoshop». La date cachée est sous le premier A ou sous le D
de CANADA.

Pour les vignettes thématiques centrales, Tarzan a réalisé des esquisses
illustrées dont s’est inspiré le photographe montréalais, Adrien Duey:
(voirill. # 3)
= Le hochet symbolise la naissance;
= Le mariage illustre la vie en couple;
= Les ballons symbolisent les fétes et rassemblements;

= Les fleurs illustrent la féte des méres;
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= Le coeur symbolise 'amour qui s’exprime particuliérement lors de la Saint
Valentin;

= Le stylo-plume représente la correspondance et la joie d'écrire;
= Enfin, le gateau illustre I'anniversaire.
- L'Etude détaillée de ces vignettes fera I'objet d’un second article.

llustration #2

llustration #3
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La préimpression

L'Atelier de préimpression Herzig Somerville, de Toronto, a combiné les
deux fichiers, procédé au montage et produit une épreuve de couleur Matchprint.

L'Impression

L'Impression a été réalisée par I'imprimerie australienne Leigh-Mardon,
qui avait déja une expertise en fabrication de timbres-poste autocollants. Les
timbres ont été imprimés sur des presses 28x40 pouces, en imposition de quatre
feuillets a la fois. Des corrections, concernant le repérage, les couleurs et le
recouvrement ont été apportées sur un systéeme Scitex.

lllustration # 4: carnet de timbres-souhaits a personnaliser:
deux motifs en banderoles a droite ou & gauche

Les carnets imprimés par Leigh-Mardon PTY Ltd en Australie ont une di-
mension de 17 ~de haut par 4 1/16 de large (438 x 103 mm). Les timbres découpés
a 'emporte piece occupent un rectangle de 57 x 30 mm avec inscriptions bilingues
sur fond tramé: correspondance, naissance; mariage; party; féte des meres,
amour; anniversaire et 35 (5x7) vignettes thématiques de 19 mm (photos par
Adrien Duley).

Les carnets imprimés, dans un second temps, par Ashton-Potterau Canada
ont une dimension de 11 3/4 de haut par 3 1/16 de large (298 x 78 mm). Les
timbres occupent un rectangle de 52 x 27 mm avec inscriptions bilingues sur
fond tramé: Manitoba; Québec; Nouvelle-Ecosse; Ontario; Alberta; Territoires
du Nord-Ouest; Saskatchewan; Yukon, etc, et 15 vignettes thématiques (17 mm)
illustrant: 4 I'écriture; 4 'amour; 4 le mariage; 3 la feuille d’érable. (lll. # 5)

Continued on page 12
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lllustration # 5

Récapitulatif des impressions

DATE IMPRESSION PAPIER DIM(ENS)ION VIGNETTE TIRAGE
mm,

1994/01/28 L-M JAC 57x30 35 de 19mm 4 400 000

(0,43) (1) (2e tirage) (2e tirage) 3 000 000

Aprés ces tirages les timbres sont imprimés en
plus 2 couleurs métalliques: vert et or au lieu de bleu et argent.

six couleurs: cyan; magenta; jaune et noir

1995/09/01 (2) A-P JAC 52x27 15 de 17mm
1995/09/15
(0,45) (3) A-P c 52x27 15de 17mm | 5000 000
1996/01/15
(0,45) (4) L-M F 57x30 35 de 19mm | 4 560 000
1997/08/15
(0,45) (5) A-P c 52x27 15de 17mm | 3000 000
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1. Les feuillets de 4 timbres et 10 vignettes (5 5/8 de haut avec bord droif) sont tirés des collections 1994.
2. Le registre des couleurs et marqué au haut du verso de la couverture avant.

3. Camet chiropratique. Dessin: Steven Spazuk. Vignettes thématiques inclues: 4 mains; 4 chiropratique; 4 Memorial
College; 3 D.D. Palmer.

4, Il est cocasse de lire en page 22 du Bulletin En détail de fa SCP (voil. 1, 1996), l'annonce de la réimpression du 15
janvier 1996 et de lire: « ... tandis qu'on apergoit & larriére-plan le nom d'occasions particuliéres» et que la photo nous
montre justement un timbre avec, en arriére plan, les noms des provinces, correspondant & (‘émission précédente.
Coquille corrigée par un erratum publié en page 14 du No. 2.

5. Le registre des coulsurs et en bas du verso de la couveriure arriere
Papier
JAC: JAC Canada Ltd
C: Coated Papers
F: Fasson Canada Inc.

Illustration # 6: carnet “Chiropratique”

Comme ce tableau nous l'indique, la succession de production est assez élevée pour
satisfaire théoriquement la voracité de tous les collectionneurs, mais ce serait trop simple, car il
faut aussi compter les multiples possibilités de vignettes thematiques centrales.

Ainsi, pour le timbre de 0,43 $, outre de 'avoir avec volute & droite ou a gauche, il faut tenir
compte des possibilités de 7 thémes. Donc, du tirage initial de 4 400 000, nos chances sont
réduites & 2 200 000 de chaque (volute a droite ou a gauche). Et, si toutes les vignettes ont été
utilisées dans les mémes proportions, il faut diviser notre tirage de 2 200 000 par sept, soit environ
314 286 possibilités de chaque theme!

Mais ce chiffre doit étre pondéré. En effet, une récente étude d'un philatéliste reconnu,
Monsieur Léo Donald Lachaine, 'amenait & conclure que plus de 35% des timbres-souhaits étaient
utilisés sans vignette thématique centrale. Ce qui réduirait notre capacité totale de 2 200 000 a 1
430 000 timbres de chaque type de volute et & 204 286 possibilités de chaque avec vignette
thématique, soit le timbre complet. Et que dire de la quantité infime qui sera conservée sur
enveloppes entiéres? (ill. # 6).

Tout compte fait, il s'agit non seulement de deux timbres trés originaux que Tarzan aura
produit, mais probablement aussi de véritables raretés philateliques modernes.
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llustration #7
Bibliographie

Communiqué de presse de la Société canadienne des Postes.
Catalogue Collections: printemps 1994, printemps 1995, automne 1995,

printemps 1996, hiver 1996.
En détail, vol. 3, # 1, janvier/février 1994; vol.
Recherches et entrevues diverses.

4, # 5, septembre/octobre 1995.

Denis Cottin est membre fondateur de la Société d'histoire postale du Québec.
Il remercie & l'avance tout lecteur qui pourra apporter quelques ajouts et/ou

corrections a cet article.

W hen T inven

ted rodio,
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1997
Edition

DARNELL STAMPS
OF CANADA
CATALOGUE

Complete in Colour
Spiral Edition

“The new Darnell Catalogue is
impressive.”
Journal of the Royal Philatelic

‘Darnell Catalogue is the most
complete and best made
catalogue on the market”.
Denis Masse,
Montreal La Presse

“In my opinion Damelf
Catalogue is a better
catalogue.”

Stephen Esrati,

Cdn. Stamp News, Toronto
“It really is an excellent “Merits being among the most

catalogue.” important tools as a reference on | “.. and is superior to its
Peter McCarthy, | Canadian Stamps.” competitors.”
Philatelic Journalist Richard Gratton, John F. Dunn,
Royal Philatelic Society The New York Times

ALso AvVAILABLE Iy FRENCH

DARNELL INC.

B.P. 1104, Station B,
Montreal, Quebec H3C 2X9
D  (514)284-8686 FAX: (514) 397-1502

(==
VISA
===
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The Presidents’s page

La page du preésident

by/par Keith Spencer

s | write these notes, the tempera

ture has fallen and the Alberta
landscape has changed from brown to
white. In some quarters, this is known
as winter but Royal members know
better — this is definitely stamp collect-
ing weather and albums should be
dusted off and hinges and tongs made
ready for action!

Canada Post —and a pile of other
postal administrations — are set to cel-
ebrate the “Year of the Tiger”. Your
Directors and our National Office, how-
ever, plan to make 1998 the “Year of
The Royal”. We are all feeling very
bullish about our new and timely “Phi-
latelist” — kudos to our new Editor, Dr.
J.J. Macdonald, and our other pro-
grams and services too. We're deter-
mined to make your Royal membership
an even better value and we are
launching an aggressive membership
recruitment program. As a current
member, you can play an important
role in our new member program and
can have valuable rewards too. To find
out how you can be part of our “Grow
with The Royal” program, drop our
National Office a note and our staff will
set you up.

As you may have read in the
philatelic press, our Society has signed
an agreement with the Canadian
Stamp Dealers’ Association (CSDA).
The goal is to combine our resources
so as to promote stamp shows and
stamp collecting in general. This is a
first step in the pursuit of new coop-
erative relationships with other socie-

Continued on page 18

orsque j'écrivais ces quelques

mots, la température commencait
4 baisser et le paysage albertain
passait progressivement du brun au
blanc. La majorité des Canadiens
appelle cela I'hiver, mais pour les
membres de la SRPC, c'est
définitivement le temps de
collectionner; les albums devraient étre
époussetés, les charnieres et les
pinces mises en action!

Postes Canada et plusieurs
autres administrations postales sont
prétes & célébrer “'année du tigre”.
Cependant, vos directeurs et notre
bureau national prévoient faire de
'année 1998, “L’année de la royale”!
Nous sommes trés fiers de notre
nouveau Philatéliste canadien, publié
maintenant a temps. Félicitations a
notre nouvel éditeur, le Dr. J.-J.
Macdonald, ainsi qu'aux membres
responsables de nos programmes et
services. Nous sommes déterminés a
vous en donner davantage pour votre
argent, et nous avons lancé une
campagne aggressive pour trouver de
nouveaux membres. D’ailleurs, en tant
que membre actuel, vous pouvez jouer
un réle important dans ce nouveau
programme et ainsi, recevoir de belles
récompenses. Pour en savoir plus sur
ce nouveau programme intitulé
“Croitre avec la Royale”, contactez le
bureau national dont le personnel se
fera un plaisir de vous donner toute
I'information nécessaire a son sujet,
ainsi que les modalités de participa-
tion.

Continued on page 18
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CANADIAN STAMPS

Choice Early Classics to Modern Varieties

#3 XF OG; One of the

Two finest known copies
R #32 - 2¢ Laid Paper - The finer

of the Two known copies

WANTED CANADIAN ERRORS

¢ IMPERFORATES ¢ MISSING COLOURS ¢ INVERTED COLOURS +
+ MISPERFS ¢ COLOUR SHIFTS ¢ PRINTED ON GUM ¢
# TAGGING ¢ BETTER VARIETIES «

TOP PRICES PAID

Internationally Recognized as a Leading Buyer of Canadian Errors and Varieties

| Our Current Canadian price list and Literature price list - FREE on REQUEST ’

SASKATOON STAMP CENTRE

P.O. Box 1870, Saskatoon, SK, S7K 352 CANADA m m
Call TOLL FREE 1-800-205-8814 in North America

Ph: (306) 931-6633  E-mail ssc@sk.sympatico.ca  Fax: (306) 975-3728
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(Continued from page 7)

$51.75 (lot 1261 with a bottom thin) to
$178.25 (lot 1271 VF). A 1998 Scott
Catalogue value of $180 was noted for
each. Two key French mint VF 1928
overprinted airmails (the 10FR. On 90¢
Dull Rose and on the 1.50f Blue) in lots
1594 and 1595 were sold together for
$9,200 (Scott value of $7,500).

The firm's February 3-5, 1998
sale should present another wonder-
ful opportunity to collectors. The 280
page, full-colour catalogue includes
many Canadian Pence classics and
proofs, incredible full sheets of the Pale
Blue and Lavender 1898 Map issue, a
1959 St. Lawrence Seaway inverted
error single and block of four, illustrated
advertising covers, and strong B.N.A.
and Commonwealth sections. Contact
R. Maresch and Son at 330 Bay Street,
Suite 703, Toronto, ON M5H 2S8. Tel-
ephone: (416) 363-7777; Fax: (416)
363-5111 or E-mail at:
bids@maresch.com View their
website: www.maresch.com | hope
that members have a wonderful 1998
collecting year!

EDMONTON SPRING
NATIONAL AND
REGIONAL
SHOW 98

March 27 - 29
Hosted by the
Edmonton Stamp Club
Conference Centre
Fantasyland Hotel
West Edmonton Mall

Exhibits, bourse & seminars
For information call:
(403) 437-1787 or (403) 435-7006

Continued from page 16

ties and organizations — all aimed at
benefiting our members and our fa-
vourite pastime.

Finally, it's not too early to be
thinking about our forthcoming annual
meeting set for Hamilton, May 29, 30,
& 31, 1998. John Miller and his com-
mittee have worked hard to guaran-
tee visitors a strong exhibition, dealer
attendance from across Canada,
seminars and entertainment. Canada
Post will participate with a stamp
launch and we invite you to be there
too! Plan now to attend — | look for-
ward to meeting you in the “Steel City".

Continued from page 16

Comme vous l'avez peut-étre lu
dans la presse philatélique, notre
société a signé récemment une en-
tente avec 'Association canadienne
des négociants en timbres-poste
(ACNTP). Le but consiste & combiner
nos ressources afin de promouvoir les
expositions et la collection des timbres-
poste en général. Il s’agit de la
premigre étape vers de nouvelles re-
lations coopératives avec d'autres
sociétés et organisations, au bénéfice
de nos membres, bien sir, et de notre
passe-temps favori.

Finalement, il n'est pas trop t6t
pour penser a notre convention
annuelle prévue pour les 29, 30 et 31
mai 1998, & Hamilton. John Miller et
son comité organisateur travaillent
avec grande énergie pour assurer aux
visiteurs une exposition intéressante
avec beaucoup de marchands, de
séminaires et de divertissements.
Postes Canada y participera en
effectuant un lancement de timbre, et
nous vous invitons a étre des notres.
Planifiez d&s maintenant votre séjour
et j'ai hate de vous rencontrer dans la
“ville de l'acier”.
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ARE YOU
ON OUR LIST?

Each month we send out a FREE "GM"
(general mailing) circular to many of our
customers. These circulars feature our latest
arrivals in selected Canada, Provinces and
British Commonwealth, as well as some
foreign, Private Treaty, general special offers
and new listings of philatelic literature.

If you are not on our list and would like to
receive a sample copy of this bulletin, please
write. We believe that you will be pleased to
see the variety of material offered.

GEORGE S. WEGGLIMITED

53 Adelaide Street East, Toronto, Canada M5C 1K6
2 Phone: (416) 363-1596
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WANTED

*Canadian Covers Pre-1980
*Stationery

Have Same For Sale

We can sell your Canadian or foreign stamp
collections or accumulations on consignment
for the nominal fee of 10%.

R.F. NARBONNE
Telephone 1-613-257-5453
Call Toll Free 1-800-247-5619

GREENWOOD STAMP COMPANY

216 Mailey Drive
Carleton Place, Ontario
K7C 3X9

— Since 1962 -
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Our Resident Iconoclast . . . . ..
Michael Millar, FRPSC

OF GEESE AND GOLDEN EGGS

e all get asked from time to time

how we got into stamp collect-
ing. | got started in 1940, when my
late father came home from his office
with some envelopes bearing the Post
Office Centennial stamps. My father’s
older brother was a career Royal Navy
Chief Petty Officer stationed at various
times in Port of Spain, Trinidad; King-
ston, Jamaica; Valetta, Malta and, for
three years right at the end of the war,
Mauritius. Unfortunately, he was some
ninety-six years too late to get me a
first day cover of Mauritius 1 and 2,
but one can't have everything. Know-
ing my Uncle William, he and Lady
Gomm probably wouldn’t have got
along too well anyway, so maybe it's
just as well that he was there in 1943
rather than 1847.

In any event, | had my stamp
collection. Stamps on old envelopes
were dutifully soaked off and mounted
in my album, using proper hinges, |
might add and not flour and water
paste! From the stamp counter in the
Woolworth’s in Darlington | was able
to get the latest issues of Tannou Touva
- remember those big triangles? - and
other popular stamp issuing countries.
Aged relatives were importuned to
send all their used stamps to “little
Michael” for his collection. Having rela-
tives in Canada helped too because
they used to send us parcels during
the war - | can still remember my first

taste of maple candy. That was good,
especially to a kid in wartime England
with a sweet tooth who had almost for-
gotten what candy was like. But what
were even better were the stamps that
came with the parcels - War Issue high
values. | had quite a collection that |
am sure is worth a fortune today, un-
fortunately | don't have it. Like most
kids my collection got put away around
the time | went off to boarding school,
at age twelve, and | think my mother
put it into the church bazaar where it
probably sold for 2/6d. For that rea-
son, | am really glad that Uncle William
hadn’t sent me Mauritius 1 and 2!

The one thing that my early col-
lection had done for me was to give
me a great sense of the geography of
the world. | mean, how many people
today can tell you that not only was
there ever such a country as Tannou
Touva, but also where it was? | can,
thanks to those big triangular stamps
they used to issue.

There is no doubt that our hobby
has undergone a major revolution over
the past twenty to thirty years. Re-
member how we used to point our fin-
gers in scorn at the stamp issuing poli-

; cies of the “Persian Gulf Sand Dunes”?
| found the Editorial in the September-

October 1997 issue of The Canadian
Philatelist most interesting. - Our
learned Editor quoted at length from a
lecture given by Mr. Paul Vernon, Chief
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Executive Officer for the Guernsey
Post Office. Well, chickens have a way
of coming home to roost and geese
that lay golden eggs have a tendency
to get killed. The proliferation of new
issues in Canada and the United
States has gone from the sublime to
the ridiculous. | found outin the same
issue of CP that we now have an $8
stamp. Plate block collectors - do we
still have any? - will have to shell out
$128 for the four corners. | would sug-
gest that for young collectors even a
mint single would put a big dent in their
stamp budget.

I might not be too far wrong in
suggesting that the only people who
really profit from all of the “wallpaper”
being churned out are the security
printers such as Courvoisier,
Enschede, Harrison’s, House of
Questa, etc.

When | got back into stamp col-
lecting in 1958, | collected mint and
used Canada and GB. | continued with
Guernsey, Jersey and the Isle of Man
when those countries started issuing
their own stamps. But then | got
started into collecting GB postmarks,
particularly squared circles, then my
interest in the modern mint issues
waned and | sold them. | have no re-
grets and when | see what is being
cranked out by the postal administra-
tions whose issues | used to collect, it
makes me glad that | now collect noth-
ing produced after 1912!

Editor's Note: And that's Mr. Millar’s
opinion. Many of our members find
enjoyment and a collecting challenge
with modern issues.

We are constantly looking for good
stamp collections, estates, dealer
stocks, or large accumulations
particularly from Canada, Great
Britain, British Commonwealth, or
Western Europe, either for purchase
or consignment to our stamp
auctions.

WRITE, PHONE, OR FAX
TODAY FOR THE

HIGHEST CASH OFFER
WITH PAYMENT ON THE SPOT!

John Sheffield
PHILATELIST LTD.

Post Office Box 81R, Lambeth Stn.
London, Ontario, Canada, N6P 1P9
Telephone (519)681-3420
Fax (519)668-6872
E-mail: jsheffie@ldnZ2.execulink.com

CALL FOR VOLUNTEERS

The Royal Philatelic Society of
Canada continues to seek volunteers
to assist in the delivery of its Mem-
bership recruitment program.

Volunteers are need to promote the
Society at various shows across
Canada. For more information, con-
tact the National Office in writing at:

RPSC National Office

P.O. Box 929, Station Q
Toronto, ON

MA4T 2P1

Fax: (416) 979-1144
E-Mail: rpsc@interlog.com
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Philatelic Exhibitions -

Stamp Shows

by DN Jatia, FIP President
With an introduction by Charles |.G. Verge, FRPSC

The RPSC and the Canadian Stamp Dealers’ Association (CSDA) view the let-
ter below from D.N. Jatia, President of the Fédération Internationale de Philatélie
(FIP) as a very important step in seeking ideas for improving and enhancing
stamp shows at all levels. The RPSC and CSDA are looking for the views of
RPSC members and Chapters to see how Canadian stamp shows can better
serve the needs of show patrons, dealers and organizers. The RPSC will also
share the ideas which it receives with the International show organizing commu-
nity at the FIP workshop in Israel next May. Please send your input to The
RPSC National Office to arrive no later than April 1, 1998. Thank you.

hilatelic Exhibitions — Stamp

Shows — on all levels, may it be a
World, International, National, Re-
gional or even a Local Exhibition —they
seem to have something in common —
they do not attract the general public.
Those uninitiated to the hobby of
stamp collecting seldom take notice of
a stamp show even though exhibitions
could be the best platform to promote
our hobby. However, organisers of
philatelic exhibitions tend to be tradi-
tionalists and it seems that they abhor
new ideas. Looking back at the exhi-
bitions of the last 20 or 30 years (and
longer) the appearance and layout of
philatelic exhibitions remained un-
changed, even the visitors do not seem
to change. You can see the same
faces year by year at exhibitions all
around the world. With some few ex-
ceptions the local public is usually not
even aware that a major event is tak-
ing place in their city because the “ma-
jor event” is designed to attract one
genre of people “philatelists™

As exceptions to the general outlook
of exhibitions we have to mention the
shows organised in Asian countries
enjoy a very successful influx of visi-
tors. This is mainly due to the very
wide and thorough publicity and in
many parts the close co-operation
between the postal administration and
the philatelic association.

How can we change the lack of
interest of the general public? How
can we make people aware that stamp
collecting could be an exciting and re-
warding past-time? How to attract
young people to visit a stamp show?
The answer: “We have to change the
appearance of these shows!” We
have to get rid of the image that these
shows are only for the “Rich” and the
“Old".

Lets take as an example National
shows (and this applies to most coun-
tries of the world) of industry, agricul-
ture or electronics etc. You will have
activities related and unrelated and
unrelated to the subject of the show.
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The media are present throughout the
show with live transmissions, there is
entertainment of every sort imagina-
ble. Special activities designed to at-
tract a special public and so on.

To tackle this problem FIP has
planned to organise another workshop
during Israel '98. The aim of this work-
shop is to create a “model” exhibition,
which can be adapted to local require-
ments — a guide to the successful or-
ganisation of a philatelic event at every
level. The guide should give an out-
line of the appearance (layout) of the
show, suggestions and ideas to activi-
ties and special events, suggestions
of how booths could be arranged and
decorated etc. including an estimate
of the cost.

There are three partners inter-
ested in the organisation of a stamp
show — the postal administrations, the
dealers and the collectors. These part-
ners should also be greatly concerned
about the promotion and development
of stamp collecting. Therefore the first
step would be to have a better and
closer collaboration between those
partners and therefore we will invite
representatives of all the three partners
to the workshop.

At the present the usual layout
of the stamp show contains one hall
with rows and rows of frames of ad-
mittedly fantastic philatelic material but
presented in an unattractive way and
a second hall with the equally unattrac-
tive booths of dealers and postal ad-
ministrations.

We want and have to change the
appearance of our exhibitions and we
would like your suggestions, ideas of
how a stamp show should present it-
self in the year 2000.

We assume that the competitive
side of the exhibition should remain to
a certain extent, but there should be
more space for creativity, space to
show new ways of collecting and pre-
senting a collection. There should be
more collaboration with other organi-
zations i.e. special shows with the in-
volvement of organizations interested
in environment, peace, sports, folklore,
fashion or ...there is no limitation of
possibilities as we all know every sub-
ject can be backed up with stamps.
Guided tours among the competitive
classes to explain the exhibits could
be of great interest to many people but
it must be advertised, of course.

Dealers and Postal Administra-
tions should endeavour to present their
booths in a more attractive way — es-
pecially Postal Administrations who
could work together with their tourist
board and promote their country as a
tourist attraction at the same time.
Special events for a target public (i.e.
for children, teens, women, early-re-
tired people etc.) should be organised
and widely advertised. Get local
champions and celebrities for special
events during the show. In this way
you also have the interest of the me-
dia.

There are lots of ideas around
no doubt — but we would also like to
have your input. Therefore, please
send us your thoughts on the follow-
ing questions:

* What do you expect a stamp show
should to look like?
e« How would you convert a stamp

show to an optimum platform for
promoting the hobby?

« What could make philatelic exhibi-
tions more attractive to a general
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Please send your ideas and sugges-
tions to the National Office of The
Royal Philatelic Society of Canada to
be received no later than April 1, 1998:

The RPSC National Office
P.O. Box 929, Station Q
Toronto, ON

M4T 2P1 CANADA

public and to stamp collectors?

¢ How would you present stamp col-
lecting as an exciting hobby?

+ How would you get the local public
and the press to take notice of a
philatelic event?

Expositions Philatéliques

Parades de timbres-poste

par DN Jatia, FIP President
Introduit par Charles ].G. Verge, FRPSC

La SRPC et I'’Association canadienne des négociants en timbres-poste (FACNTP)
consideérent la lettre ci-dessous de D.N. Jatia, Président de la Fédération
Internationale de Philatélie (FIP) comme une étape importante dans la recher-
che d'idées pour améliorer et rehausser les expositions de timbres-poste a tous
les niveaux. La SRPC et 'ACNTP désirent connaftre les opinions des membres
de la SRPC et des chapitres pour découvrir comment les expositions de timbres-
poste canadiennes peuvent mieux servir les besoins des patrons, négociants, et
organisateurs. La SRPC partagera aussi les idées qu’elle regoit avec la
communauteé organisationnelle des expositions internationales a l'atelier de FIP
en Israél le mai prochain. Veuillez envoyer vos commentaires au bureau na-

tional de la SRPC le 1er avril, 1998, au plus tard. Merci.

xpositions philatéliques — parades

de timbres-poste — a tous les
niveaux, que ce soit une exposition
mondiale, internationale, nationale,
régionale ou méme locale — elles
semblent toutes avoir un point
commun — elles n'attirent pas le grand
public. Les non-initiés a la collection
de timbres remarquent a peine qu'une
exposition de timbres a lieu, méme si
ces manifestations pouvaient étre la
meilleure plate-forme pour promouvoir
notre passe-temps. Néanmois, les
organisateurs des expositions
philatéliques ont tendance a étre
traditionalistes et il semble gu'ils aient
en horreur les nouvelles idées. En se

remeémorant les expositions des
derniers 20 ou 30 ans (et méme plus),
I'on constate que I'apparence et la dis-
positions des expositions philatéliques
restent inchangées, méme les visiteurs
ne semblent pas changer. Vous
pouvez voir les mémes tétes d'année
en année aux expositions du monde
entier. A de rare exceptions prés le
public local ne remarque en général
méme pas qu'un événement majeur a
lieu dans sa ville parce que
«|'événement majeur» est congu pour
attirer une seule catégorie de
personnes — les philatélistes! Seules
exceptions a cette régle: les exposi-
tions organisées dans les pays
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re you in the process of building your collection of
Canada, Newfoundland or Provinces? Our quartely
_ public auctions are filled with hundreds of lots offering
| an impressive selection of choice classics, proofs and

essays, covers, modern errors, specialized collections and for-
| eign all acurately described and displayed in a beautiful full

colour comprehensice catalogue so you can bid with confi-
| dence. Contact us today for our next catalogue.

re you cor- |
sidering
selling your |
collection?
If so you want an ‘
auction house you
. i JOREAVR P S ' can trust. Take ad- |
| e £ iy Swmos” Qventage of our
‘ friendly and profes-
’-,/ sional service. Your |
collection will be de-
= B scribed by our ex- |
‘ B - LIRS J pert lotters, some of
the best in the busi- |
ness. Commission rates our very competitive and prompt payment is always
‘ guaranteed. Our catalogues are meticulously prepared to highlight your hold- ‘
| ings and ensure maximum realizations. All our efforts are aimed toward
| making your selling experience pleasant as well as financially rewarding. |

# 4 . ,/z s

| - Lt

| s Canada's leading buyers we can also offer you

outright purchase if you prefer. We are currently

‘ looking for Canadian specialized collections from

Pence to Admiral issues, Newfoundland and

‘ Provinces, United States and Possessions, British Common-

wealth and Foreign. You will receive top dollar for your

‘ collection and quick payment. Call us today! You will find
that it pays to do business with the best.

EASTERN AUCTIONS LTD.

‘ Canada’s most trusted auction house.

TOLL FREE IN NORTH AMERICA: |
‘ ®: 1(800) 667-8267+Fax: 1 (888) 867-8267 |

\ Eastern Auctions Ltd.
P.0. Box 250, Bathurst, New Brunswick, Canada, E2A 372 |
e-mail: glstamps@nbnet.nb.ca [

R (506) 548-8986,/8987 *Fax: (506) 546-6627

Members: ASDA'APS'CSDA"IFSDA'PTS'PHSC'BNAPSIHPSC'EI‘C.
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asiatiques qui enregistréerent un afflux
de visiteurs impressionnant. Ceci était
surtout di & une formidable publicité,
parfaitement agencée, et en grande
partie a I'étroite coopération entre les
administrations  postales et
I'association philatélique.

Comment pouvons-nous
convertir le manque d'intérét du grand
public? Comment pouvons-nous
rendre les gens attentifs au fait que
collectionner des timbres peut étre un
passe-temps excitant, pouvant pro-
curer une intense satisfaction? Com-
ment inciter les jeunes gens a visiter
une exposition de timbres? La
réponse est: «Nous devons changer
'aspect de ces expositions!» Nous
devons nous débarrasser de l'idée que
ces expositions ne sont faites que pour
les «Riches» et les «Vieux»!

Prenons par exemple les expo-
sitions nationales (et ceci s’applique a
pratiquement tous les pays du monde)
industrielles, agricoles ou
électroniques, etc.. Vous trouverez
des activités relatives et étrangeres au
sujet de I'expositions. Les médias sont
présents pendant toute la durée de la
manifestation avec des transmissions
endirect, il y a des attractions de toutes
sortes. Des activités originales
destinées a attirer le public et ainsi de
suite.

Pour remédier ce probleme la
F.I.P. a décidé d'organiser un autre at-
elier de travail a 'occasion d'Israel '98.
Le but de cet atelier de travail est de
créer une exposition «modele»
pouvant étre adaptée aux exigences
locales — un guide garantissant le
succes des événements spéciaux, des
suggestions sur la fagon de disposer
et de décorer les stands etc. y compris
une estimation des frais.

Il'y a trois parties intéressées
dans l'organisation d'une exposition
de timbres — les administrations
postales, les négociants et les
collectionneurs, et ces partenaires
devraient aussi se préoccuper de la
promotion et du développement de la
philatélie. Une meilleur collaboration
entre ces partenaires constituerait
donc le premier pas et pour cette
raison, nous inviterons des
représentants de ces trois parties a
I'atelier de travail.

Pour le moment la disposition
habituelle d’'une exposition de timbres
comprend une salle avec des rangees
et des rangées de cadres remplis de
matériel philatélique fantastique, bien
sQr, mais présenté de maniére peu
attrayante et une deuxieme salle avec
les stands aussi peu attrayants des
négociants et des administrations
postales. Nous avons l'intention et la
mission de changer I'apparence de
nos expositions et nous attendons vos
suggestions et vos idées sur la fagon
dont une exposition de timbres devrait
se presenter en I'an 2000.

Nous présumons que le cote
compétitif de I'exposition devra
subsister dans une certaine mesure,
mais il devrait y avoir plus de place
pour la créativité, pour présenter de
nouvelles facons de collectionner et
d'exposer une collection. |l devrait y
avoir une collaboration plus étroite
avec d'autres organisation, c’est-a-
dire des manifestations spéciales
impliquant des organisations
‘concernées par I'environnement, la
paix, les sports ou le folklore ou la
mode ou... les possibilités sont
illimitées puisque nous savons tous
que chaque sujet peut étre illustré par
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des timbres-poste. Des visites
guidées a travers les classes de
compétition pour expliquer les
participations pourraient présenter un
grand intérét pour de nombreuses
personnes, mais il faudrait
évidemment leur faire une publicité
appropriée.

Les négociants et les adminis-
trations postales devraient s’efforcer
de présenter leurs stands de fagons
plus attrayante — surtout les adminis-
trations postales pourraient collaborer
avec leurs offices du tourisme et
promouvoir leur pays comme attrac-
tion touristique en méme temps. ||
faudrait organiser des manifestations
spéciales pour un public typique (p.ex.
pour les enfants, les adolescents, les
femmes, les personnes en retraite
anticipée etc.), autour desquelles
beaucoup de publicité devrait étre
faite. Inviter des champions et des
célébrités locaux pour des événement
spéciaux pendant I'exposition afin de
susciter I'intérét des médias.

A votre avis, de quoi doit avoir I'air une
exposition de timbres-poste?

Comment transformer une exposition
de timbres en une plate-forme
optimale pour promouvoir le passe-
temps?

Comment rendre les expaositions
philatéliques plus attrayantes pour le
grand public et pour les
collectionneurs de timbres-poste?

Comment présenter la collection de
timbres-poste comme un hobby excit-
ant?

Comment amener le public local et la
presse a préter attention a un
événement philatélique?

Gather ye Maple Leaves
while ye may...

Join the Canadian Philatelic
Society of Great Britain
for its friendly fee-free
Conventions in historic locations
(‘96 in Perth, Scotland — the 50th)

and its informative award-
winning magazine Maple Leaves
published five times a year with
articles by leading philatelists and
postal historians.
Specimen magazine and Society details
from the Secretary:
Tom Almond, 2 Filbert Dr., Tilehurst,
Reading UK RG315DZ

— Subscriptions are payable in Canada
— WRITE NOW!

S'il vous plait, envoyez vos idées
et vos suggestions avant le 1er Avril
au Bureau nationale de la Sociéte
royale de philatélie du Canada:

Bureau nationale de SRPC
C.P. 929, Succ. 'Q’
Toronto (ON)

M4T 2P1

Whese cell
phont is m'n%inq?
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Europe’s Largest Off-shore Gas Field

t may come as a surprise to many of
us that the largest off-shore gasfield
in Europe is about 70 miles off the
coast of Bergen, Norway. Known as
the Troll field, it was discovered in 1979
by Norske
Shell. On a
clear day, the
Troll platform
can be seen
from the
mainland. _
Today, Nor-
way is one of
the leading
gas-produc-
ing countries
in the world.
Every- §
thing about §
Troll gasis in-
credibly
large. The
Troll plat-
form, shown
in Figure 1,
was towed
from its berth
at Vats in
Rogaland,
Norway to its
North Sea
field in May
1995. This platform was the largest
object in the world ever to have been
moved by humankind. The concrete
gravity base structure and slab weigh
more than one million tons. The height
of the platform from top to bottom is
472 metres. By comparison, the Eiffel
Tower is only 300 metres high.

Figure 1: The Troll Platform

by Jay |. Edward

Gas is carried from the Troll field by
pipeline to Killsnes, near Bergen,
where it is processed and then piped
down to the continent. Norway’s state-
owned oil company, Statoil, took over
management
of the Troll
field on Octo-
ber 1, 1996,
the day that
the first deliv-
ery of gas
was made to
the European
continent.

Troll is ex-
pected to be
¢ the main sup-
plier of gas to
much of Eu-
rope for the
next 100
years. Rev-
by enues  will
likely form the
" backbone of
the Norwe-
g i a n
" economy for
| future gen-
M| erations. The

Troll field was
officially
opened June, 1996, by Norway’s King

Harald. It will produce 24 billion cubic
! metres of gas per annum.

Norsk Hydro, a global player in
diverse industries including the Troll
field, has invested in the Hibernia and
Terra Nova fields off Newfoundland
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and is Petro-Canada’s main partner.
The state-controlled Norwegian com-
pany is probably better known as Eu-
rope’s largest aluminum producer and
the world’s largest producer of mineral
(nitrogen) fertilizer. Norsk Hydro, in
1996, had an operating budget of $3.3
billion US. Oil and gas accounts for
30% of its operating income.

Sable Island, Nova Scotia, has cleared
regulatory and environmental hurdles
and the infrastructure should be com-
pleted within a year and a half. The
product will provide gas to Nova
Scotia, New Brunswick and the north-
eastern United States. Canada has
yet to announce stamps commemorat-
ing these achievements.

The Troll Field Stamps

Day of issue — June 19, 1996
Designer - Enzo Finger
Printed by Offset — 25 stamps per sheet

Recently, in Canada, off-shore produc-
tion of both oil and gas have been in
the news. Oil has already come
“ashore” from the Hibernia Field off
Newfoundland. The story here is one
of great success with the major plat-
form delivered and in place ahead of
schedule and remarkably under
budget with the oil flow greater than
anticipated. The extraction of a very
desirable “sweet” gas from a field near

SHOW DATE CLEARINGHOUSE

The RPSC, in conjunction with the CSDA, has
established an exhibition /show date
clearinghouse. All show organizers across
Canada and the USA are invited to fax or email
the dates of your show to The RPSC. As a
service to the philatelic community, The RPSC
and CSDA will be provide information to any-
one planning future shows to help avoid con-
flicting dates.

FAX: 416/979-1144

E-MAIL: rpsc@interlog.com
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New from Canada Post/ Nouveautés de Postes Canada

O n January 8, 1998, Canada Post
Corporation issued twenty million
commemorative stamps in celebration
of the Year of the Tiger, which officially
began at sunset on January 28, 1998.
The stamp was unveiled in
Scarborough at a ceremony attended
by approximately 300 members of To-
ronto’s Chinese community. A similar
event occurred earier in the day in
Vancouver, at Vancouver’s Chinese
Cultural Centre.

“This is a very exciting day for
Canada Post and the Chinese Com-
munity,” said Peter Mclnenly, Vice-
President, Central Area, Canada Post
Corporation. “Lunar New Year is a very
important celebration for more than
one million Chinese Canadians, and
we're delighted to be part of it by issu-
ing this commemorative stamp.”

Also on hand at the ceremony
were representatives of the Chinese
Cultural Centre of Greater Toronto,
which is in the midst of opening the
largest Chinese Cultural Centre in
North America after a decade of prepa-
ration and planning.

“We have been awaiting this
year, when our new cultural centre will
be completed, with great anticipation,”
said Dr. Ming-Tat Cheung, Chairman
and President of the Chinese Cultural
Centre of Greater Toronto. “The un-
veiling of Canada Post’'s Lunar New
Year stamp is a wonderful start to an
exciting and important year.”

E n le 8 janvier, 1998, La Société
canadienne des postes a émus
20 millions de timbres afin de
souligner I'’Année du Tigre, qui ont
débuté officiellement le 28 janvier
prochain, au lever du soleil, dans le
cycle du Nouvel An chinois. Ce tim-
bre a été dévoilé lors d’'une cérémonie
qui s'est déroulée en présence de
quelque 300 membres de la
communauté chinoise de Toronto. Un
événement similaire a aussi eu lieu
plus tét aujourd’hui au Centre culturel
chinois de Vancouver.

« C'est une journée trés
excitante pour la Société canadienne
des postes et la communauté
chinoise, a souligné Peter Mclnenly,
vice-président, région centrale, de la
Société canadienne des postes. Le
Nouvel An lunaire est une célébration
trés importante pour plus d'un million
de Chinois du Canada. Nous sommes
donc heureux de nous joindre aux
festivités par I'émission de ce timbre
commeéniratif. »

Plusieurs représentants de Cen-
tre culturel chinois du Grand Toronto
ont également assisté a cette
cérémonie. Aprés dix ans de
préparation, ces derniers se préparent
en vue de I'ouverture du plus imporant
centre culturel chinois en Amérique du
Nord.

« Nous attendions cette année
avec beaucoup d'impatience parce
que notre nouveau centre culturel sera
complété, a déclaré le Dr. Ming-Tat
Cheung, président du conseil du Cen-
tre culturel chinois du Grand Toronto.
Le dévoilement du timbre du Nouvel
An lunaire de la Société canadienne
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The stamp was designed by
Raymond Mah, of Vancouver, British
Columbia. Mr. Mah is the Principle/
Creative Designer of RayMahDesign
Inc. The illustrations were done by
Tammi Hall, Gavin Chow and Leigh
Bridges. The calligraphy was done by
Leung Hon Kwan. The design coordi-
nation for the stamp was done by
Kosta Tsetsekas of Signals Design
Group in Vancouver.

Stamps, First Day Covers, sou-
venir sheets and uncut press sheets
are available at participating postal
outlets, or by mail order from the Na-
tional Philatelic Centre.

des postes marque d’'une fagon
particuliere de cette année importante
et excitante.»

Le timbre a été congu par
Raymond Mah, de Vancouver,
Colombie Britanique. M. Mah est le
principal responsable de la création
artistique a RayMayDesign. Les
illustratoins sont I'ceuvre de

Tammi Hall, Gavin Chow et Leigh
Bridges. La calligraphie a été réalisée
par Leung Hon Kwan. La direction
artistique était sous la responsabilité
de Kosta Tsetsekas, du groupe Sig-
nals Design, de Vancouver.

Les timbres, les plis Premier jour,
les feuillets souvenir et les planches
non coupées sont disponibles dans
tous les comptoirs postaux partici-
pants our par commande postale
auprés Centre national de philatélie.

The Year of the Tiger / 'Année du Tigre
Released: January 8, 1998 in Scarborough and Vancouver
Emus: le 8 janvier, 1998 a Scarborough et Vancouver
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New on the Philatelic Bookshelf...

Allan Steinhart, Postal Historian.
Edited by David Handelman &
Gray Scrimgeour.

Publisher: Postal History Society
of Canada, 1997, vi-211pp. Avail-
able by writing to Dr. Handelman
at 287 Second Ave., Ottawa, ON,
K1S 2H8 or by e-mail at
<dehsg@uottawa.ca>.

Hardbound copies are $44.69CAN,
$39.69US or $44.69US (other than
Canada and the US) postpaid and
spiral bound $29.69CAN, $25.69US
and $28.69US (other than Canada
and the US) postpaid.

I tis not often that recently passed on
individuals are honoured by their
peers with a literary memorial. Allan
Steinhart (1940-1996), the eminent
Canadian postal historian, is one of
these well-deserved exceptions. His
friends and colleagues have banded
together under the joint editorship of
Dr. Gray Scrimgeour of Victoria and Dr.
David Handelman of Ottawa to pro-
duce a book of postal history articles
and anecdotes by and about Allan.
The 200+ page book contains 20 of
his articles showing a wide range of
BNA postal interests. There are also
photographs of Allan, written tributes
and some 15 postal history articles
written by his clients on the theme of
“My favourite cover from Allan.” Then
there is a section on talks that Allan
gave over the years. The book con-
cludes with a Miscellaneous section
which covers such diverse topics as

The St. Lawrence Hall Postal History
Society and Just Covers, Allan’s ven-
ture into mail sales. The section also
includes Allan’s philatelic biography, a
bibliography of his works and an in-
dex of the book.

Allan’s constant discoveries of
new material were frequently followed
by well researched articles of differing
lengths to make sure that postal his-
torians were made aware of these new
discoveries and the postal history as-
pects underlying them. The editors
have made a judicious choice from
published material as well as unpub-
lished manuscripts to show the depth
of interest and knowledge of Canada’s
foremost postal historian. Nothing was
beyond Allan’s capacities from the
most arcane French Regime rating
and routing to the recent Kliissendorf
and spray-on cancellations. The short
articles on reminiscences of Allan by
family, friends and colleagues are in-
teresting and entertaining as they
gather in one place many of the anec-
dotes which coloured Allan’s life and
for which he was famous. They also
reveal, particularly in the article writ-
ten by Allan's sister, Paula Silver, as-
pects of Allan, which many of his cli-
ents, friends and acquaintances were
unaware of. Many of us have our own
reminiscences of Allan that could join

,the excellent ones found here.

The philatelic biography and the
bibliography are extensive and will
serve as an excellent reference for

postal historians and researchers for
Continued from page 34
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years to come. Unfortunately the bib-
liography is given in a chronological
listing, a typically academic approach,
that makes finding the writings on any
given subject in this 17-page bibliog-
raphy more difficult. The book as a
few typos and some redundancy of
information which does not detract
from its information. Additional infor-
mation and errors of fact in the pub-
lished articles and reminiscences are
usually picked up by the editors by fre-
quent interjections throughout the text.
Two errors need to be mentioned for
the record. One made by Dr.
Handelman in his Introduction where
he identifies Cimon Morin as “of the
Canadian Postal Museum” rather than
as “of the Canadian Postal Archives”.
The other error of fact is one that Allan
perpetuated himself and cannot be
blamed on the edit